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FOREWORD

Global Competition Review is delighted to publish this thirteenth annual 
edition of the Competition Economics Handbook.

With economics at the centre of competition law, this handbook 
identifies the issues that antitrust economists are tackling today. The 
book’s comprehensive format provides contact details for competition 
agencies’ economists in over 70 jurisdictions. A Q&A format illustrates 
how the advisers are organised and their input into the regulation and 
enforcement process. 

Much of the information has been provided by the agencies themselves 
and we are, as ever, grateful for all their cooperation.

The Competition Economics Handbook 2020 is one of five special reports 
included in a Global Competition Review subscription each year, alongside 
four issues of the magazine, a survey on a four-year rotation (Corporate 
Counsel published in January 2019 and 40 Under 40, to be published in 
January 2020) and two signature surveys, Rating Enforcement and The 
GCR 100.

We would like to thank all those who have worked on the research and 
production of this publication.

The information listed is correct as of October 2019.

Global Competition Review
London
October 2019
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KENYA

Competition Authority of Kenya 
PO Box 36265-00200, Nairobi, Kenya
Tel: +254 20 2628233
Direct Line: +254 20 2779000
info@cak.go.ke
www.cak.go.ke

Contacts

Francis W Kariuki
Director General
Tel: +254 20 2628233
fwkariuki@cak.go.ke

Adano Wario Roba
Director, Planning, Research and Quality Assurance
Tel: +254 20 2779130
aroba@cak.go.ke

The Competition Authority of Kenya (the Authority) is 
a statutory body created by the Competition Act No. 12 
of 2010 (the Act). The Authority’s mandate is to promote 
and safeguard competition in Kenya and protect con-
sumers from unfair and misleading market conduct. 
The functions of the Authority are, inter alia, to:
•  promote and enforce compliance with the Act;
•  receive and investigate complaints from legal or 

natural persons and consumer bodies;
•  promote public knowledge, awareness and under-

standing of the obligations, rights and remedies 
under the Act and the duties, functions and activi-
ties of the Authority;

•  promote the creation of consumer bodies and the 
establishment of good and proper standards and 
rules to be followed by such bodies in protecting 
competition and consumer welfare;

•  recognise consumer bodies duly registered under 
the appropriate national laws as the proper bodies, 
in their areas of operation, to represent consumers 
before the Authority;

•  make available to consumers information and 
guidelines relating to the obligations of persons 
under the Act and the rights and remedies avail-
able to consumers under the Act;

•  carry out inquiries, studies and research into mat-
ters relating to competition and the protection of 
the interests of consumers;

•  study government policies, procedures and pro-
grammes, legislation and proposals for legislation 
so as to assess their effects on competition and 
consumer welfare and publicise the results of such 
studies;

•  investigate impediments to competition, including 
entry into and exit from markets, in the economy 
as a whole or in particular sectors and publicise the 
results of such investigations;

•  investigate policies, procedures and programmes 
of regulatory authorities so as to assess their 
effects on competition and consumer welfare and 
publicise the results of such studies;

•  participate in deliberations and proceedings of 
government, government commissions, regula-
tory authorities and other bodies in relation to 
competition and consumer welfare;

•  make representations to government, government 
commissions, regulatory authorities and other 
bodies on matters relating to competition and 
consumer welfare;

•  liaise with regulatory bodies and other public 
bodies in all matters relating to competition and 
consumer welfare; and

•  advise the government on matters relating to com-
petition and consumer welfare.

Overview

© Law Business Research
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KENYA

How many economists do you employ?
Twenty nine.

Do you have a separate economics unit?
While economists are placed within all the technical 
departments, the Research Directorate serves as the 
main economics unit that carries out economic analy-
sis on the cases.

Do you have a chief economist?
Yes. The director of Planning, Research and Quality 
Assurance serves as the chief economist

To whom does the chief economist report?
The director general

Does the chief economist have the power to hire 
his or her own staff?
Hiring at the Authority is implemented by the Human 
Resource department, but is a function of the Board of 
Directors. The chief economist may provide specifica-
tions, but has no direct influence.

How many of your economists have a PhD in 
industrial economics?
None

Does the agency include a specialist economist on 
every case team? If not, why not?
Yes. This happens on all cases.

Is the economics unit a ‘second pair of eyes’ 
during cases – is it one of the agency’s checks and 
balances? If not, why not?
Yes it is. This ensures proper checks and balances are 
done on the report leading to informed decisions by the 
Authority. The Economics Unit ensures that the case 
officers have sufficient economics data to enable make 
them informed decisions.

How much economics work is outsourced?
None. The Authority collaborates with institutions 
and other agencies to gather more knowledge and 
exchange ideas. For instance, the Authority has an 
agreement with the Competition Commission of South 
Africa as well as Japan Fair Trade Commission, both of 
whom support with capacity building and information 
exchange that may enable the Authority make more 
informed decisions.

What type of work is outsourced?
Market inquiries and studies are outsourced.

Questions and answers

© Law Business Research
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